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Recommended Reading

  
The Big Switch: Rewiring the World, from Edison to Google    
Nicholas Carr 
Publisher: W. W. Norton (Coming in 2008) $25.95 hardcover  

Convergence Culture: Where Old and New Media Collide  
Henry Jenkins 
Publisher: NYU Press (August 1, 2006) $29.95 hardcover  

Wikinomics: How Mass Collaboration Changes Everything  
Don Tapscott and Anthony D. Williams  
Publisher: Portfolio / Penguin Group (December 28, 2006) $25.95 hardcover  

Cluetrain Manifesto 
Chris Locke, Doc Searls, Rick Levine, David Weinberger 
Publisher: Perseus Books Group; 1 edition (February 2000)  

Everything is Miscellaneous 
David Weinberger 
Publisher: Times Books (May 1, 2007) $25.00 hardcover  

Small Pieces Loosely Joined: A Unified Theory of the Web   
David Weinberger 
Publisher: Perseus Books Group (May 6, 2003) $16.50 paperback  

The Long Tail: Why the Future of Business is Selling Less of More   
Chris Anderson  
256 pages 
Publisher: Hyperion (July 11, 2006) $24.95  

Do It Wrong Quickly: How the Web Changes the Old Marketing Rules 
Mike Moran 
Publisher: IBM Press (September 2007) $24.99 softcover  

Join the Conversation: How to Engage Marketing-Weary Consumers with the Power of 
Community, Dialogue, and Partnership  
Joseph Jaffe  
Publisher: Wiley (October 19, 2007) $29.95 hardcover  

Measuring Public Relationships  
Katie Delahaye Paine 
Paperback: 204 pages 
Publisher: KDPaine & Partners, LLC (December 12, 2007) $29.95  

The Open Brand: When Push Comes to Pull in a Web-Made World  
Kelly Mooney, Nita Rollins  
Publisher: New Riders Press; 1 edition (March 14, 2008) Paperback $24.99  
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MEASUREMENT 
Measuring a Social Network Campaign  
http://blogs.mediapost.com/spin/?p=1214

 
Posted January 22nd, 2008 by Joe Marchese  

STRATEGY & TACTICS 
Jeffrey Rayport 
Founder & Chairman Marketspace LLC 
http://xr.com/rayport

  

Interview with Jeffrey Rayport 
http://xr.com/rayport2

  

Kelley Mooney 
www.mooneythinks.com

   

Henry Jenkins 
www.henryjenkins.org

  

Nicholas Karr 
www.roughtype.com

   

Doc Searles 
http://blogs.law.harvard.edu/doc

  

eRetailing Magazine s profile on Honeyshed.com 
http://www.electronicretailermag.com/info/0508_rp.html

   

JOBS & CAREERS 
Social Media Jobs Are Hot

 

Scott Montey 
www.xr.com/montey
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HOW TO CREATE MEANINGFUL, PROFIT -FOCUSED EXPERIENCES  

Experience Creation ProcessExperience Creation Process

1. Conception

2. Policy

3. Planning

4. Infrastructure

5. Beta-testing/planning

6. Launch

7. Optimization

1. Conception

2. Policy

3. Planning

4. Infrastructure

5. Beta-testing/planning

6. Launch

7. Optimization  

Policy

Establish best practice policies

Make a compliance plan

Address legal issues 

Conception

Map external conversation landscape

Determine the exact opportunity
- Market research
- Customer acquisition or retention
- Persuasion architecture / personas

Benchmark competitors

Set goals and success metrics


